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* Trading profit includes finance cost on transponder lease liabilities but excludes the amortisation of intangible assets (other than software),
impairment and derecognition of assets, equity-settled share-based payment expenses and other operating gains/losses.

Profit before taxation

STEADY MARGINS IN A CHALLENGING ENVIRONMENT

Profit for the year

The group reached the 9m subscriber milestone despite facing an increasingly difficult consumer climate, with
FY22 growth rates impacted by rising unemployment levels, intermittent loadshedding, and a short disruption
caused by the tragic July riots in Durban and Johannesburg. Year-on-year (YoY) comparison, reflecting muted
growth of 1% or 0.1m subscribers on a 90-day active basis, were also distorted by the elevated prior year
subscriptions when consumers prioritised video entertainment services during strict COVID-19-related
lockdowns.

Attributable to:

FINANCIAL REVIEW
Revenue increased 6% to ZAR43.4bn. This was attributed to a ZAR0.9bn recovery in advertising revenue and
a 1% increase in subscription revenues, driven by subscriber growth in the mass market and uplift from the
annual price increases. The return of live sport and other value-adding initiatives contributed to reduced churn
of the Premium base relative to the prior year. Although the ongoing change in customer mix resulted in monthly
average revenue per user (ARPU) dropping from ZAR276 to ZAR268, the 3% decline YoY is less than prior years
and was underpinned by the improved Premium retention, annual price increases and a partial recovery in
commercial subscription revenues.
Trading profit declined by 8% to ZAR10.8bn as the group’s ongoing cost-optimisation programme did not offset
a normalisation of content costs and sales and marketing expenses. The 18% increase in total content costs is
mainly attributed to the acquisition of rights to popular sporting events such as Euro 2020, the British and Irish
Lions Rugby Tour and the Tokyo Olympics, as well as a continued ramp up in local content investment and
non-recurring content refunds received in the prior year.
Core headline earnings, the group’s measure of sustainable business performance, decreased 14% YoY to
ZAR7.3bn. This was mainly due to the lower trading profit and higher realised foreign exchange losses on the
group’s foreign exchange contracts caused by the stronger ZAR relative to the hedged rates. As the group takes
out these contracts up to three years in advance, and given the volatility of the ZAR, the hedging strategy can
result in either profits or losses being recognised in a given year. The approach has proven to be effective in
protecting the group against currency fluctuations over time.
Free cash flow of ZAR7.6bn increased 13% YoY, mainly due to improved working capital (including the
amortisation of programme and film rights) management of ZAR1.0bn, lower income tax payments of ZAR0.2bn
and lower capital expenditure of ZAR0.3bn relating to lower spend on information technology projects.
As part of the group’s periodic asset review process, and in line with the group’s conservative accounting
policies, a loss on the derecognition of information technology assets amounting to ZAR0.3bn was recognised
in the current year.
The group paid direct cash taxes of ZAR2.8bn and remains one of the largest taxpayers in South Africa. The tax
amount was lower than the prior year as a result of a lower third top-up tax payment and the reduced
profitability of the group.

OPERATIONAL REVIEW
Content
M-Net continued its strategic shift of differentiation through local content by stepping up its investment in
local content to produce 6 028 additional hours. This represents growth of 32% YoY and accounted for 47%
of total general entertainment content spend. As a result, the total local content library is now approaching
70 000 hours. The group’s second major co-production, Reyka, was broadcast to critical acclaim during
Sunday night prime time and has garnered international interest. Recipes for Love and Murder, the group’s
latest co-production, was launched late in the financial year with positive audience share.
SuperSport yet again delivered world-class productions, given a bumper calendar of major sporting events.
Record viewership was achieved for Euro 2020, the British and Irish Lions and the Tokyo Olympics. Content
renewals for the year included US golf and all tennis majors, SA athletics, the European football championships,
Serie A, the FA Cup, and the new United Rugby Championship. SuperSport Schools, now 100% owned by the
group, represents an exciting opportunity to develop schools’ sport and the app has already broadcast
5 249 live games of schools’ sport during FY22.

Taxation

Equity holders of the group
Non-controlling interest
Headline earnings for the year
Core headline earnings for the year

Product updates
The group’s Explora Ultra set-top box allows DStv customers to seamlessly enjoy the best of local content,
sport, kids entertainment and news, while also offering access to third-party applications such as Showmax,
Netflix and Amazon. The announcement of DStv as official launch partner of Disney+ in South Africa is a further
extension of the group’s aggregation strategy, bringing customers access to more content, as well as the
convenience of addressing all their entertainment needs in one central place. DStv Internet, which was launched
in November, is seeing an acceleration in growth rates. The DStv Rewards programme, which supports retention
and has been successful in reducing dormancy, continues to gain traction and has close to a million customers.
Digital adoption continues to track well with 75% of customer touch-points now being managed through the
group’s self-service channels. Due to the ongoing global silicon chip shortage, the DStv Streama launch has
been delayed and is now expected to launch in the first half of the next financial year.

Transformation and Corporate Social Investment (CSI)
As a level 1 rated broad-based black economic empowerment company, the group remains dedicated to its
transformation programmes and playing a key role in transforming the broadcast industry. The group’s employee
profile comprises 55% women and 45% men, with the leadership teams being diverse and proudly
representative. Top and senior management is 57% black, with women accounting for 45% of this total. The
overall South African organisation comprises 86% black employees.
The group continues to contribute meaningfully towards corporate social responsibility programmes such as the
DStv Diski Challenge, MultiChoice Talent Factory and SuperSport’s Let’s Play initiatives. Total CSI spend during
the year amounted to ZAR296m (FY21: ZAR420m), which was lower than the prior year due to ZAR159m being
contributed to COVID-19 relief initiatives on a once-off basis.

OUTLOOK
Going forward, the group will look to leverage its scale and distribution as a trusted brand and platform of choice
to build an ecosystem of scalable, tech-based consumer services. The aim is to continue enriching the lives of
customers by delivering top-quality entertainment and a variety of services that address customer needs.
Subject to a stable regulatory environment, the year ahead will see the group increasing its investment in local
content as a key differentiator of its service offering, with a targeted allocation of 50% of total general
entertainment spend by FY24. This strategy, together with select sporting events such as the English Premier
League, UEFA Champions League and the 2022 FIFA World Cup, as well as more third-party SVOD content
partnerships, will contribute to driving growth and retention of the group’s linear customer base, and of
accelerating the uptake of its streaming services. The group will also continue to drive growth in its new revenue
lines such as DStv Internet and financial services.
In navigating the challenges related to ongoing consumer pressure in South Africa, the group will remain focused
on carefully managing costs, retaining higher-end customers and growing the mass-market segment.
A combination of strong cash flow generation and a healthy balance sheet should support investment in
opportunities, while also allowing flexibility to keep paying dividends.
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–
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SUMMARY CONSOLIDATED STATEMENTS OF COMPREHENSIVE INCOME
AND CHANGES IN EQUITY
Year ended
31 March
2022
R’m

Balance at beginning of the year
Profit for the year
Total other comprehensive loss, net of tax, for the year

Year ended
31 March
2021
R’m

11 539
7 272
(449)
(595)
–
146

12 212
8 847
(3 509)
(4 503)
(102)
1 096

Acquisition of non-controlling interest
Comprehensive (loss)/income for the year

(55)
402
(5 979)
–
(28)
(5)
15
(20)

(50)
–
(5 979)
13
–
5
–
5

Balance at the end of the year

12 697

11 539

Share capital and premium
Retained earnings
Share-based compensation reserve
Existing control business combination reserve
Hedging reserve
Fair value reserve
Foreign currency translation reserve
Non-controlling interest

17 216
9 348
1 971
(15 079)
(788)
5
24
–

17 216
7 950
2 131
(15 051)
(741)
5
24
5

Total

12 697

11 539

Cash flow hedges
Revaluation of investments
Tax on other comprehensive income

Changes in other reserves
Share-based comprehensive movement
Hedging reserve adjustment
Dividends declared
Other movements in retained earnings
Movement in existing control business combination reserve

Non-controlling interest

Comprising:

SUMMARY CONSOLIDATED STATEMENT OF FINANCIAL POSITION
Year ended
31 March
2022
R’m

Year ended
31 March
2021
R’m

Non-current assets
Current assets

13 835
18 573

14 706
17 688

Total assets

32 408

32 394

Total equity and reserves
Non-controlling shareholders’ interest

12 697
–

11 534
5

Total equity

12 697

11 539

Non-current liabilities
Current liabilities

7 771
11 940

9 658
11 197

Total equity and liabilities

32 408

32 394

Connected Video
Growth in Connected Video users on the DStv app and Showmax is outpacing the market and the unit
economics of this business keeps improving. Paying Showmax subscribers were up 68% YoY, while overall
monthly online users increased 28% YoY. A major driver of this segment has been the ongoing focus on
localisation, including expanding local payment channels and enabling local billing in various markets. In
addition, local content was stronger than ever with titles like DevilsDorp, the Real Housewives franchise
and The Wife. Showmax Pro delivered an enhanced customer experience, which included the Tokyo Olympics,
Euro 2020 and every English Premier League game.

Year ended
31 March
2022
R’m

ASSETS

EQUITY AND LIABILITIES

SUMMARY CONSOLIDATED STATEMENT OF CASH FLOWS
Year ended
31 March
2022
R’m

Year ended
31 March
2021
R’m

Cash flow generated from operating activities
Cash flow utilised in investing activities
Cash flow utilised in financing activities

9 743
(844)
(9 025)

8 790
(1 171)
(7 856)

Net movement in cash and cash equivalents
Foreign exchange translation adjustments
Cash and cash equivalents at the beginning of the period

(126)
13
1 489

(237)
(9)
1 735

Cash and cash equivalents at the end of the period

1 376

1 489

Year ended
31 March
2022
R’m

Year ended
31 March
2021
R’m

Capital expenditure
Programme and film rights
Network and other service commitments
Set-top box commitments

274
36 062
3 384
1 459

2
35 603
4 213
1 036

Commitments

41 179

40 854

COMMITMENTS

DIVIDENDS
MCSAH

The MCSAH board recommend that a dividend of ZAR6.0bn (FY21: ZAR6.0bn) be paid to its ordinary
shareholders in September 2022. This amounts to a 1 666.67 (FY21: 1 666.67) cents per MCSAH ordinary
share. The declaration of the dividend is subject to approval by shareholders at the annual general meeting
(AGM) on 24 August 2022.

CALCULATION OF HEADLINE AND CORE HEADLINE EARNINGS

PHUTHUMA NATHI INVESTMENTS [RF] LIMITED (PN)
The PN board recommend a dividend of ZAR1.5bn (FY21: ZAR1.5bn) for PN shareholders. This amounts to a
2 222.22 (FY21: 2 222.22) cents per PN ordinary share. The declaration of the dividend is subject to approval of
the MCSAH dividend by shareholders at the AGM on 24 August 2022.
Dividend tax of 20% amounts to 444.44 cents per PN share. PN shareholders will therefore receive a net
dividend of 1 777.78 (FY21: 1 777.78) cents per share. The dividend proposed in this report will be paid from
reserves. If approved, the dividend will be payable to shareholders recorded in the share register on 24 August
2022 and paid on or about 5 September 2022 (payment of which will fall in FY23).

DIRECTORATE
Mr SJZ Pacak retired as a non-executive director with effect from 1 April 2021.
Mr JH du Preez was appointed as a non-executive director with effect from 1 April 2021.
Mr JA Mabuza, the lead director, sadly passed away on 16 June 2021. Mr JJ Volkwyn was appointed as the
lead director with effect from 1 July 2021.

Net profit attributable to shareholders
Adjusted for:
– Loss on sale of property, plant and equipment
– Derecognition of intangible assets
– Reversal of impairment of assets
– Impairment of programme and film rights
– Impairment of investments
– Compensation from third parties for property, plant and equipment
– Dilution loss and proportion on sale of investment in associate
– Reversal of impairment of associates
– Reversal of impairment of joint ventures
– Gain on sale of investments in joint ventures (full disposal)
– Profit on sale of intangible assets

Mr FLN Letele retired with effect from 1 December 2021.

Year ended
31 March
2022
R’m

Year ended
31 March
2021
R’m

7 272

8 847

7
287
(4)
212
–
–
–
–
(7)
(1)
(13)

9
–
–
69
9
(35)
5
(5)
–
–
(15)

No other changes have been made to the directorate of the group.

Total tax effects of adjustments

7 753
(118)

8 884
(8)

GROUP COMPANY SECRETARY

Headline earnings

7 635

8 876

Carmen Miller is the appointed group company secretary since 11 June 2020.

Adjusted for:
– Amortisation of intangible assets
– Foreign exchange losses/(profits)
– Non-recurring deferred tax effects
– Equity-settled share-based compensation
– Realisation of foreign exchange contracts

13
343
33
118
(859)

16
(1 240)
–
70
752

7 283

8 474

360

360

20

24

AGMs
The MCSAH and PN AGMs will be held on 24 August 2022 at 11:00am SAT.

PREPARATION OF THE SHORT-FORM ANNOUNCEMENT
This short-form announcement is the responsibility of the directors and is only a summary of the information in
the consolidated annual financial statements. Copies of the consolidated annual financial statements may be
requested from the company’s registered office, at no charge, during office hours. The information in this
announcement has been extracted from the audited information published on the company’s website, but the
announcement itself was not audited.

Core headline earnings

Core headline earnings exclude non-recurring and non-operating items. We believe this is a useful measure of
the group’s sustainable operating performance. However, core headline earnings and trading profit are not
defined terms under IFRS, are not audited and may not be comparable with similarly titled measures reported by
other companies.

Directors

These results represent the financials of the MultiChoice South Africa Holdings Proprietary Limited legal structure
and therefore do not align to the MultiChoice Group Limited South African segment results.

Number of shares (million)

Core headline earnings per ordinary share (ZAR)

MI Patel (non-executive chair), CP Mawela (CEO), TN Jacobs (CFO), JH du Preez, E Masilela, KD Moroka,
CM Sabwa, FA Sanusi, L Stephens, JJ Volkwyn.

Group company secretary

These financial results have been prepared under the supervision of the group’s chief financial officer,
Mr TN Jacobs CA(SA).

CC Miller

The complete consolidated annual financial statements are available on the MCSAH and PN websites:

144 Bram Fischer Drive, Randburg 2194
(PO Box 1502, Randburg 2125)

www.multichoice.com/southafrica and www.phuthumanathi.co.za
On behalf of the board
Mr MI Patel
Chair
9 June 2022
Randburg

Mr CP Mawela
Chief executive officer

Registered office

Transfer secretaries
Singular Systems Proprietary Limited, Registration number 2002/001492/07
25 Scott Street, Waverley, 2090, South Africa. PO Box 1266, Bramley, 2018, South Africa
0860 116 226
phuthumanathi@singularservices.co.za

www.multichoice.com/southafrica and www.phuthumanathi.co.za

